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Abstract
e-hailing apps dominate the public taxi transport sector all over the globe. Different researchers study this disruptive
business model from a different perspective. The current researchers look at this phenomenon from the technology
acceptance perspective. Technology Acceptance Model (TAM) make the base for the study. The variables Performance
Expectancy (PE) and the Effort Expectancy (EE) and another two variables Trust, and Enjoyment are also considered in
this study. Data were collected from 352 university students who are millennials . Out of the four hypotheses
proposed, Effort Expectancy (H2), Trust (H3), and Enjoyment (H4) positively influence Intention. The hypothesis
related to PE (H1) was not supported. Implications are discussed. © 2019 IEEE.








Business modeling Malaysia Malaysians Millennials Technology acceptance




◅ Back to results
 Export  Download  Print  E-mail  Save to PDF ⋆ Add to List  ▻More...
View at Publisher
2019 7th International Conference on Cyber and IT Service Management, CITSM 2019
November 2019, Article number 8965401
7th International Conference on Cyber and IT Service Management, CITSM 2019; Jakarta;
Indonesia; 6 November 2019 through 7 November 2019; Category numberCFP1937Z-ART;
Code 157081




 View references (10)

Technology Acceptance Model | Mobile Payment | UTAUT

ISBN: 978-172812909-9
Source Type: Conference Proceeding
Original language: English
DOI: 10.1109/CITSM47753.2019.8965401
Document Type: Conference Paper
Publisher: Institute of Electrical and Electronics Engineers Inc.
 ▻View in search results format
     All Export  Print  E-mail  Save to PDF Create bibliography
PlumX Metrics
Usage, Captures, Mentions,
Social Media and Citations
beyond Scopus.
Metrics 
Cited by 0 documents
Inform me when this document
is cited in Scopus:
Related documents
,  ,
(2020) International Journal of
Innovation, Creativity and
Change
,  , 
(2020) Cailiao Daobao/Materials
Reports
,  , 
(2020) Urban Forum
  
Find more related documents in
Scopus based on:
❓  ▻View all metrics

Set citation alert ▻
A review and conceptual
development of the factors
influencing consumer intention
towards E-hailing service in
Malaysia
 Arumugam, V. Ismail, M.R.
Joeharee, M.
Corrosion Assessment and
Prediction of Steel Bridge Deck
Based on Extreme Learning
Machine | 基于极限学习机的钢
桥面板腐蚀评估及预测
 Chen, Q. Wang, C. Chen, Y.
Youth Mobility in a Post-
Apartheid City: An Analysis of the
Use of E-Hailing by Students in
Johannesburg, South Africa
 Fenton, A. Wafer, A. Fitchett,
J.M.
View all related documents based
on references
 ▻Authors  ▻Keywords
 
 Search Sources Lists  ↗SciVal
Create account Sign in
Ruangkanjanases, A., Techapoolphol, C. 
(2018) Journal of Telecommunication, Electronic and Computer Engineering, 10 (1-10), pp. 43-48. 
. 
Zhang, G., Zhang, X. 
(2017) Understanding Users ' Recommendation Intention of Taxi-hailing Apps : An Internal Perception
Perspective 
 
Wang, Y., Wang, S., Wang, J., Wei, J., Wang, C. 
An empirical study of consumers ' intention to use ride-sharing services : Using an extended technology
acceptance model 
(2018) Transportation (Amst).  . 
 
Joia, L.A., Altieri, D. 
(2017) Adoption of E-Hailing Apps in Brazil : The Passengers ' Standpoint Full Paper, pp. 1-10. 
. 
 
Peng, L., Wang, H., He, X., Guo, D., Lin, Y. 
(2014) Proceedings of the 25th Australasian Conference on Information Systems, ACIS 2014.  . 
Zhang, G., Ma, L., Yang, Y., Bian, R. 
(2016) Understanding Customers ' Continued Use Behavior of Taxi-hailing Apps : An Empirical Study in
China, 13 (8). 
 
Nor, W., Al, A., Wan, B., Fatihah, A., Fuad, M., Shahib, N.S. 
(2016) A Framework of Customer ' S Intention to Use Uber Service in Tourism Destination A Framework of
Customer ' S Intention to Use Uber Service in Tourism Destination 
December 
 
Lim, K.B., Yeo, S.F., Goh, M.L., Gan, J.A.X. 
(2018) A Study on Consumer Adoption of Ride-Hailing Apps in Malaysia 
 
Haba, H.F. 
(2018) An Empirical Investigation on Taxi Hailing Mobile App Adoption : A Structural Equation
Modelling, 9 (2). 
 
Hair, J.F., Sarstedt, M., Ringle, C.M., Mena, J.A. 
(2012) Journal of the Academy of Marketing Science, 40 (3), pp. 414-433.  . 
doi: 10.1007/s11747-011-0261-6 
© Copyright 2020 Elsevier B.V., All rights reserved.
1



















An assessment of the use of partial least squares structural equation modeling in
marketing research
Cited 2618 times
View at Publisher
